
B R A N D  B I B L E

The Logo
These branding guidelines will determine the best way to use the logo

This logo is used in the main page of the website. It is used on busy background 

with a gradient overlay 

Logo Color Variations

ALLOWED USES

It is only allowed to use the logotype 
in blue when used on white 
background and white when used on 
dark backgrounds

Logo Dont’s

Do not use logo on a busy background Do not use logo in a sentence

WELCOME TO

Do not add effects like shadows, 
dimensions and gradients to the logo

Do not stretch or compress the logo

Style

Color 

Palette

#2692E6

#43BEDB

#FFFFFF

#EBE694

Typography

TYPEFACE

WEBSITE USE

Open Sans Regular

Open Sans SemiBold

Open Sans Bold

HEADING

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor 
incididunt ut labore et dolore.

B U T T O N

Open Sans SemiBold

Open Sans Regular

Open Sans Bold

Images

Social Media

Posts
The website and the posts in social media / ads, should be 
consistent with one another. Typography and Brand Colors 
can be different for different social media campaigns. But 
for regular posts the typography and brand colors have to 
be the same as the brand book.

“Improving mental health and well-
being of children and families”

Facebook Posts

Image Ratio: 9:16 or 16:9

File Type: JPG or PNG

Recommended Resolution: Upload the highest resolution 
image available

Images that consist of more than 20% text may experience reduced 
delivery.

Instagram Posts

File Type: JPG or PNG

Square Posts

Standard Instagram Post size 
is a perfect square or 1:1 
aspect ratio

1080 x 1080 Stories

Instagram Stories have an 
aspect ratio of 16:9

1080 x 1920

Landscape

Horizontal (Wide) has an 
aspect ratio of 16:9

1080 x 608Portrait

Vertical (Tall) images has an 
aspect ratio of 4:5

1080 x 1350

Video Guidelines

• Clear call to action - for donation. For example: For Donation, Visit our Site, Visit a Story

• The ideal video dimension is 720p

• Max video size is 4GB

• Recommended Video formats include MP4 and MOV

• Max video length for instagram is 120 seconds

• Max video length for facebook is 240 minutes 

Appendix

• Try not to use logo on busy backgrounds

• Avoid using too much text for facebook posts. 

• Avoid using the logo in a shape or container

• Post High Quality Videos. Ideal video dimension is 720p

• Check grammar before posting on social media

Current Social Media Posts


